VGI PUBLIC COMPANY LIMITED VG

2022/23 PERFORMANCE DASHBOARD ENDED MARCH 2023
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1. 2022/23 KEY FINANCIAL PERFORMANCE

VGI reported revenue from services and sales of THB 4,889mn, an increase of 16.6% YoY. This was primarily from the recovery of Out-of-Home (“O0OH”) Advertising

and strong growth in Digital Services segment.
(Please find more details at https://weblink.set.or.th/dat/news/202305/1102NWS250520232101540866E.pdf)

(Unit: 1HB mn)
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1. HISTORICAL FINANCIAL PERFORMANCE
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111. 2022/23 BUSINESS UPDATE
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