VGI PUBLIC COMPANY LIMITED VGI

FY2024/25 PERFORMANCE DASHBOARD ENDED MARCH 2025

1. FY2024/25 KEY FINANCIAL PERFORMANCE

VGl reported revenue from services and sales of THB 5,219mn, +8% YoY. Advertising and Digital Services revenue grew 14.7% and 6.6% respectively, while Distribution revenue
declined 0.5%. VGI recorded share of profit from JV and associates of THB 229mn, reversing the share of loss recorded in last year, resulting in a net profit of THB 501mn.

Please find more details at https://investor.vgi.co.th/en/document/viewer/151028/md-and-a-fy-2024-25
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111. FY2024/25 BUSINESS UPDATE
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